
EdayX is a green media, internet, and business plan

vehicle that will finally drive the green economy and

environmental progress to be a top priority of the

year, every year.”
— Thomas Harens

“If you put it on the front page, people pay attention.

If you keep it there, progress happens. 

EdayX “Best of Green” Election Days is the lead project

of Gang of Voices, the progressive NETwork of Inventing Solutions, a

policy and ecopreneurial organization, Thomas Harens, Director.

EdayX Website Launch – Earth Day, April 22, 2014

EdayX Online Voting Begins – June 5

EdayX Online Election Day (final voting) – October 2

Earth Day 2014 to 2019 – Convention, Pre-summit Events

Earth Day 2020 – Global Summit

best of green election days 

Nprinted on 100% recycled paper.



Visualize the impact 
of millions of people jumping on board

one green media vehicle –

EdayX “Best of Green” Election Days

Voting in the first online green election days

Voting on the Coolest and Smartest of Green everything 

Donating millions on Give Green Day

Spending millions on green products

Joining the first global green cooperative

Voting on top environmental solutions

Voting in the first online Presidential and Congressional “election”

Voting for favorite celebrity environmentalists

With your support, this is what 

EdayX “Best of Green” Election Days

is setting in motion —
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Section 1: About EdayX

EdayX Mission  
To drive the profile of the green economy and the environment to be front page news. EdayX will be

orchestrated annually, building to the 50th Anniversary of Earth Day, April 22, 2020.

The inspiration 
“It woke us up that silent spring, that first Earth Day, when the green awakening began.” 

— Thomas Harens, in recognition of Rachel Carson, author of Silent Spring 

and founder of the contemporary environmental movement

The profile for environmental progress began slowly with Earth Day 1970. It was jump started with

the Earth Day 1990 orchestration by many environmental groups and the few existing green

companies. Earth Day 1990 essentially launched the green economy. But since then, the

environment and green economy have moved to the inside pages. Now as we approach Earth Day

2020, we have the opportunity and impetus to put it on the front page. In order to do that, we need

to start using Earth Day, a woefully underused marketing tool, to drive profile and resources to put

the green economy and environmental progress on the front page for the first time in decades.

If we cooperatively begin now, we can drive the profile of the green

economy higher each year, so that by Earth Day 2020, we can orchestrate a massive global event

benefiting green producers, vendors, consumers and the environment worldwide. The 50th

anniversary of Earth Day is already being viewed as a watershed for environmental progress. It will

have a giant global media profile without orchestration. We are beginning the drive toward Earth

Day 2020 by turning 2012 into a green election year for the green economy and the environment

beginning with EdayX voting on June 5 and culminating with EdayX Election Day in October.  

EdayX “Best of Green” Election Days is the perfect media vehicle to drive up 

the profile of the green economy and the environment,

which will drive traffic to our websites and green commerce partners,

which will drive sales and profiles of green partners,

which will drive cooperative ad buys by green businesses,

and in turn further drives up the profile and agenda of the environment,

which then drives green investment,

which then drives solutions. 



EdayX Proposal • InventingSolutions@comcast.net • 612.221.4432 • www.EdayX.com •  Pg 2 of 8

Section 2: EdayX Marketing

What will drive people to Vote 
at the EdayX “Best of Green” Site? 
• Cooperative media advertising; 

• EdayX YouTube Channel;

• Social media outreach;

• Stories, articles of media partners;

• Compelling content;

• Funding;

• Compelling feature of voting in the first online election day for the green economy; and

• Compelling feature of voting online for president even though nonbinding.

compelling elements
EdayX may also include
• The establishment of Green NET Central as a

cooperative marketing group for producers and consumers;

• EdayX YouTube Channel for art and environmental projects;

• Internet, cable-TV coverage of EdayX election night;

• Give Green Days; and

• An online art auction.

Future year events may also include
• A national/global eco-art project and event in cities everywhere;

• An Internet, cable-TV special;

• An annual EdayX debate on the best solutions, not problems, 

to environmental issues with a high profile celebrity like Al Gore versus…;

• An annual event series, Earth Day 2013 through Earth Day 2020; and

• Environmental experts engaged in a solutions forum.
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the value of EdayX to…
Green commerce companies and organizations 
• Awareness and higher sales of their green products; 

• Profile; 

• An opportunity to be a vanguard in a visible, growing national internet campaign.

Donors  
• An opportunity to make a difference that has global value;

• An opportunity to connect people nationally and globally in an environmental endeavor;

• An opportunity to help build the green economy and create jobs indirectly and directly through

our Donor Direct program.

Media partners 
• Added traffic to their outlets and websites;

• Enhanced goodwill.

Sponsors
• Added traffic to their products and websites;

• Increased sales of their products and services.

Environmental movement and progressive leaders
• A source of solutions to environmental issues;

• A way to turn out more environmental voters during the 2016 Presidential election;

The public
• A chance to contribute solutions to environmental issues; 

• A chance to vote on solutions to environmental issues, not just on candidates.

Artists (music, visual, writing, film)
• An opportunity to make a difference;

• An opportunity to sell art.

“Giving good companies maximum profile allows them to prosper and grow. 

It is the best way we can help the environment.”

— Thomas Harens, Special Events Director for Earth Day 1990 LA 

and Earth Day International on the 1991 Rio Summit
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Section 3: EdayX Online Voting

“Best of Green” sample voting categories
• Top environmental products

• Top product or project for National Strategic Product Cooperative

• Top solutions to environmental issues 

• Top inventions to research and develop

• Top environmental projects

• Top eco art

• Top celebrity environmentalists

• Who should lead our country as president, senators, and members of the House 

from an environmental and green economy perspective?

• Who should be the global leader (CEO) of the green economy?

sample voting question
National Strategic Product Cooperative 
(This example is an in-depth question. Others are short, such as a listing of eco-celebrities or cars.)

Which product or project would like to see mass purchased and produced through a national

strategic product cooperative for the strategic needs of the nation?

o Energy efficient controls for commercial and residential buildings (with higher mandates for

energy efficiency in new and old buildings).

o Battery packs as both power and storage units. This is a key cost factor for hybrids and electric

vehicles, but as much so for local green and traditional power production and delivery. Storage

versus transmission lines is the No. 1 factor holding back alternative energy production on local

levels. Every building in America should have the same power/storage unit.

o Hybrid/electric Vehicles. Mass advance orders for mass production of the same basic vehicles is

the only way millions of hybrid and electric vehicles will get built and be affordable for the

average commuter.

o Electric Road Corridors (local to national green power delivery and production).

o Solar panel mass installations (along Electric Road delivery system/every roof).

o Small, modular wind power systems (small scale and micro wind turbines).

o Waste conversion units/products. Advance marketing and product R&D from recycled plastic and

other waste products is in its infancy. Also, modular mini bio digesters should be on every

building. Waste conversion to fuel and products should be the second highest investment priority

in the nation, after energy efficiency. It is a win-win, as we have virtually unlimited amounts of

waste which can be processed cleanly.

o Modular roof energy/waste units (standardized “combo” building units for solar, wind, water, bio

mass, local power, etc.). All this will really take is organization and mandates. Then millions of

roofs will begin to reduce our energy dependence, collect carbon, and convert waste.
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Section 4: EdayX Advertising & Sponsorship Campaign

Green NET Central
Using a semi-annual cooperative ad and sponsorship campaign, a unique rotation ad format and

high impact media events, Green NET Central can be the annual EdayX media campaign vehicle for

your green, progressive company or organization. It will be the most cost effective driver of profile,

and then traffic, to your website and your front door.

If you can put your product on the front page—

of your audience’s mind, you grab their attention. 

If you keep it on the front page, they see and hear your pitch. 

Jump on board Green Net Central

for the green economy and environment!

How It can work for you
Obviously, $100,000 or $50,000 buys you a better regional media deal and drives a lot more traffic

to your site and through your door than does $10,000 or $5,000. 

If your budget does happen to be $10,000, $5,000 or $1,000, you likely need the maximum profile

exposure that ten times that amount buys to grow your business.

Our solution is in the power of our cooperative ad marketing done right, with the latest ad

production for maximum efficiency and impact in electronic media and internet rotation. It is not

some print or online directory bit.  

So, to get $100,000 impact from a $10,000 investment, or $10,000 in impact with just $1,000, you

need 10 other companies to cooperatively market with you. Or 50 companies at varying levels of

cooperative resources to get the $100,000 buy or more. That’s what we put together for you.
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Maximizing the impact for you
We go way beyond any other ad campaign, either in green commerce or the economy at large:

1. We will produce a special Green NET Central broadcast website solely to market advertisers,

sponsors and green e-commerce. All ads and campaign traffic will be driven to this site, which

will be linked to the EdayX “Best of Green” promotional campaign.

2. Every spring, we will capitalize on the EdayX high profile campaign on Earth Day, and again

every fall. The Green NET Central traffic vehicle will roll down the hill bigger and faster,  and

then further up your next marketing hill. 

3. We will produce a standard ad, much like MPR does, with a generic campaign intro and outro.

Your organization’s ad copy jumps out in the middle section of the ad, along with the product

category you are in. We produce that generic ad, with the company  and organization piece, to

drive production costs down.

4. We have created high profile media events to drive traffic. The first media and online event,

EdayX online voting, begins June 5, World Environment Day. The second, EdayX Online

Election Day (final voting), is October 2. 

The expansion of Green NET Central
Green NET Central, as the EdayX cooperative ad and sponsorship marketing campaign, will lead to

the expansion of Green NET Central as 

• a regional-to-national, cooperative marketing group for producers and consumers; 

• a national strategic product cooperative;

• the creator of The 2020 Green Economy/Environmental Business Plan for America;

• a cooperative trade show representation program; and

• the creator of regional green investment centers and 

the first US branch of the International GreenX stock exchange. 

Green Net Central Mission 
Green NET Central is about driving traffic, customers, investors, and funding to your sites, products,

services and projects. We promote engagement, education and activity regarding the public policies

of public officials and agencies in order to grow the green economy and resultingly, drive

environmental progress. Green commerce needs to be the economic driver for environmental

progress, as progress will not happen without a solid economic base, inventive solutions and

customer driven choices. 
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Section 5: Business Plan 

Building a -“Green Net Economy” Business Plan 
The vehicle of EdayX can build a 2020 “Green Net Economy” 

business plan by driving these goals:

1.  Establish national cooperative media campaigns 

around Earth Day in the spring and again in the fall.

2.  Use those media campaigns to drive up the green economy profile and sales. 

3. Use media campaign, event, and green elections voting vehicle to establish 

the first ever public consensus on strategic solutions to our environmental challenges.

4. Establish the national strategic product cooperative (for electric cars, electric storage units…). 

5. Begin to develop a national consensus on the green net economy and environmental business

plan.

6. Nominate high profile, global board of directors and a CEO of “green economy inc.”.

7.  Establish an annual, nationally televised media and crowd event on Earth Day.

8. Build a globally recognized green media network.

9. Achieve double-digit growth in green investments, businesses and jobs.

10. Establish a global retail and wholesale cooperative.

11. Grow NEW green voters.

Raising Funds 2014: Direct Donors Program
Here are some ways you can direct your donations: 

• Put your money toward the project(s) of your choice. 

• Hire a professional artist(s) or creative(s) to work on a specific project on your behalf. 

• Sponsor one of our underemployed/unemployed or student/recent grad creatives 

to work on a project on your behalf. 

• Sponsor an existing ad from our site, or sponsor the production of an internet or broadband

media ad with your name or the name of your group on it.

Donations via PayPal are accepted. Visit www.EdayX.com.
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Who is developing EdayX? 
EdayX is the production of Thomas Harens, Director of Inventing Solutions. 

Staff
Thomas Harens – Director
Thomas is a farm boy from Worthington, MN, one of seven brothers. At age 24, he was elected to

the Minnesota State Legislator (Saint Paul). Subsequently, he was Director of the Lowertown Arts

and Music Festivals in Saint Paul; Manager of the band Limited Warranty, which won the $100,000

championship for Best Music Artist on the TV talent show Star Search; Special Events Director for

Earth Day 1990 Los Angeles, which culminated in a crowd of 450,000 people at Santa Monica beach;

Marketing Director of the E-Tran electric vehicle system (precursor to ETS); Director of Inventing

Solutions (creator of the Electric Transport System [ETS]); and Founder of Gang of Voices.

Jason D. Peterson – Web Developer and Copy Editor
MA English/Creative Writing, University of Wisconsin-Eau Claire

BS Education, Bemidji State University

BA Philosophy, Bemidji State University

AA Fine Arts/Theatre, Anoka Ramsey Community College

Jason is from Oak Grove, MN.  He is an educator, a freelance writer/researcher/editor, an

intermittent musician and poet, and a man of many projects.


